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SUBMISSION DEADLINE: MAY 31,199O 
The European Journal of Operational Research announces a special issue on the 
research topic “Stochastic Models of Consumer Behavior.” The primary objective of this 
special issue is to publish a broad spectrum of significant theoretical, empirical, and 
applied research that will advance the state of Operations Research, Marketing Science, 
and Choice Theory knowledge in this important area. 
Papers that would be of interest include, but are not limited to, the following topics: 
* incorporating decision variables in stochastic models of consumer buying 
behavior 
* inferring variety seeking, brand loyalty, store choice, and market segmentation 
using stochastic models 
* the impact of scanner data on estimating and validating stochastic models of 
consumer buying behavior 
* successful applications (e.g., case studies) of stochastic models of consumer 
buying behavior 
* comparisons of stochastic and chaotic models of consumer buying behavior 
Authors are encouraged to submit early to facilitate the review process. The deadline 
for submitting papers is May 31, 1990. Papers will be selected on the basis of the 
publication rules of the European Journal of Operational Research. Interested authors 
should send an original and three copies of their paper to either of the two Guest Editors 
for this issue: 
Udo Wagner 
University of Economics and 
Business Administration Vienna 
Augasse 2-6 
A- 1090 Vienna 
AUSTRIA 
or 
Gordon P. Wright 
Krannert Graduate School 
of Management 
Purdue University 
West Lafayette, Indiana 47907 
U.S.A. 
